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 CONNECTING BUSINESS LIVES



Conference Topics

Time Topic Details
0830-0930hrs | Coffee Registration
0930-1000hrs | Recognition of Sponsors and Opening Ad-
dress
1000-1030hrs | Macroeconomic Outlook in Southeast Asia | 1 Speaker

1030-1110hrs

Role of China in SEA.

-SEA Implications
-Opportunities and Strategies
-Singapore’s role as a strategic gateway

Panel Discussion (1 Moderator, 4 Pan-
elists) or 1 Speaker

1110-1150hrs

Role of India in SEA

-SEA Implications
-Opportunities and Strategies
-Singapore’s role as a strategic gateway

Panel Discussion (1 Moderator, 4 Pan-
elists)

1150-1300hrs

Lunch

1300-1340hrs

Scaling up and Internationalization in South
Asia

Panel Discussion (1 Moderator, 4 Pan-
elists)

Confirmed:

1340-1420hrs

Joint Ventures & M&A in Southeast Asia

Panel Discussion (1 Moderator, 4 Pan-
elists)

Confirmed:
Mr. Yang Yen Thaw, MD 2iB Partners

1420-1450hrs

Tea Break

1450-1530hrs

One Belt One Road , AEC Implications for
Sotheast Asian Businesses.

1Panel Discussion (1 Moderator, 4
Panelists)

1530-1700hrs

Doing Business in South East Asia

Panel Discussion (1 Moderator, 4 Pan-
elists)

Confirmed:

Mr. Lawrence Yip - Senior VP Semb-
corp Development, CMO Sembcorp
Parks

Mr. Richard Eu, Chairman Eu Yan
Sang

Mr. Arthur Tay, Chairman/CEO SUTL
Group

Sponsorship Opportunity!




Speaker
Profile

Arthur Tay
Chairman and CEO, SUTL Group

Mr Arthur Tay is the Executive Chairman and CEO of the SUTL Group, a diver-
sified leisure consumer groups and services conglomerate. Its first marina devel-
opment, One°l5 Marina Club in Sentosa Cove, has won numerous awards since
opening in 2007. The One®15 brand has also expanded internationally, with mari-
nas in Malaysia, the US and, soon, China. He is responsible for the overall manage-
ment of the Group. He was first appointed as Non-Executive Director in January
2010 and was last re-elected in April 2016. He was made the CEO of the Company
on 1 May 2010.

Mr Tay is also an active philanthropist and grassroots leader, Mr Tay currently
serves as Patron for the West Coast Citizens’ Consultative Committee. He holds an
MBA in Real Estate and Finance.

Richard Eu
Chairman, Eu Yan Sang International

Mr. Richard Eu was appointed to the board as Chairman of Eu Yan Sang Interna-
tional (“EYSI”) board on 1st of October 2017. He leads the board in providing gov-
ernance oversight, deliberating the Group’s strategic choices and providing inde-
pendent counsel and advice to the Group Chief Executive Officer (“CEO”). Richard
joined the business in 1989 and was appointed Group CEO of EYSI in 2002. He has
been instrumental in transforming it into one of Asia’s largest Traditional Chinese
Medicine (“TCM”) groups today. EYSI was listed on SGX from 2000 to 2016.

Richard was named the Ernst & Young Entrepreneur of the Year 2011 (Singapore)
and represented Singapore at the Ernst & Young World Entrepreneur of The Year
2012 award in Monte Carlo, Monaco. He was also recognized as the CEO of the
year by the Singapore Corporate Awards 2010, for SGX-listed companies with a
market capitalization of under $$300 million. In 2016, he was lauded as the Brand
Leader of the Year by InfluentialBrands. Richard holds a Bachelor of Law degree
from the London University, UK and has worked in merchant banking, investment
management, stock broking, computer distribution, and venture capital.

He actively participates in community projects and non-profit organizations. He
serves as Chairman of the National Museum of Singapore and Singapore Universi-
ty of Social Sciences and is on the board of Thye Hua Kwan Moral Charities Limit-
ed. He also sits on the boards of other companies.



Lawrence Yip

Senior Vice-President, Planning & BD at Sembcorp Development Limited; con-
current Chief Marketing Officer (CMO)

Mr. Lawrence Yip is the Senior Vice-President, Planning & BD at Sembcorp De-
velopment Limited and concurrently the Chief Marketing Officer (CMO). He was
responsible for driving external marketing of the iconic and award-winning Viet-
nam Singapore Industrial Park and Township in North, South and Central Viet-
nam, Singapore and Indonesia.

He also assists in Identifying, Evaluating and Developing new industrial estates
and integrated township around Asia. The company is the pioneer and the oldest
industrial township developer in Asia with existing properties in China, Vietnam
and Indonesia. Part of a public-listed industrial conglomerate with expertise in
utilities (energy), environmental & marine engineering. Market Cap: USD8Bn
(FY 2016); and more than 8000 staff in 16 countries.

He was formerly APAC Director for BD in Honeywell and had worked in TOTAL
Oil, Kerry Properties/Shangri-la Group, Bilcare and Reed Elsevier, including sev-
eral successful start-ups in Asia.

He has diversified industry experience in real estate development, hotel & facili-
ties management, oil & gas, pharmaceuticals and general management.

Lawrence holds a MSC degree in International Marketing from University
of Strathclyde (UK), B.Sc degree in Phychology from University of Southern
Queensland (Australia), Chartered Diploma in Marketing (UK and Advanced Di-
ploma in Business Studies (Singapore).

Yang Yen Thaw
Managing Director, 2iB Partners

Mr. Yang Yen Thaw brings with him a rich experience in terms of his legal train-
ing and management experience. A lawyer by training for over 24 years, he is an
innovative thinker and brings with him a valuable network of tech experts and
outsourcing service providers.

He has listed company and private equity experience and served as an Executive
Director and General Counsel to a listed UK plc. His management experience
comes from being a Partner in one of the largest Singapore law firms represent-
ing an international law firm as well as head of its corporate technology practice,
Head of South Asia Practice in a unique China-Singapore joint law venture, Part-
ner in a PE/VC focused law firm. Prior to all these, founded his own law firm
which he ran for 12 years. In 2000, he devised and implemented YLRM - Yang
Legal Risk Management, an internal legal compliance program for companies that
in the present era is being implemented by digitization by the industry.

Yen Thaw has assisted international SMEs in difficult environments in a wide
range of businesses covering investments, technology, infrastructure; marketing;
hospitality — hotel and tourism, healthcare; media and entertainment to consumer
oriented products. He has also worked on international M&As, RT'Os and roll-up
combinations in countries including Australia, China, France, India, Japan, New
Zealand, UK, USA and most South East Asian countries.

He has delivered key note speeches and has been panel moderator on investment
and doing cross-border business in China, Taiwan, Singapore, Malaysia, Thailand
and India on behalf of various organizations such as the Indian Embassy in China,
the Singapore Business Federation (SBF), UK private wealth organization etc.



Our Network Comprises of:

Partner from Management consulting

Chairman/ CEQ/ President/ GM

“ l CFO/VP-Finance /Director/ Controller

JOB TITLE

Investment Banker/ Private Equity Partner

Partner/ Attorney from Law Firm

Head - Strategy/ M&A / Alliance

General Counsel / Legal Counsel

Head - Corporate Development /BD

Exploring Current Trends and Strategies for Business in Southeast
Asia

South Asia is a dynamic market with more than 1.7 billion people. The region is quick becoming the world’s
most attractive destination for foreign investment. Greenfield investment and M&A activities have increased
rapidly in the past five years. A lot of multinational companies are increasing the investments in this region
due to the cost advantage and continuous opening policy. Southeast Asia in particular now receives more
foreign direct investment than China.

Thus far, Singapore has been the preferred location as a safe haven to invest through to South Asia. China,
following the ‘One Belt, One Road’ plan, is becoming another big investor in Southeast Asia besides Japan
and USA. For multinational companies, how to capture the potential direct investment, business opportu-
nities and managing South Asian businesses to maximize long-term value is crucial to sustainability of these
companies. In addition, understanding the differences in South Asian culture, legal, finance and being able
to integrate with these elements are a key driver of success. -whether from an investment, M&A or business
perspective. These pose very interesting topics and will be covered by professionals and businessmen alike
who have deep experience in these areas.

This year’s South Asia Business Summit 2018 will be held in Singapore. This conference is an exclusive event
for the corporate executives from the global multinational corporations to learn the latest trends and regu-
lations affecting general business activities and cross-border investment in South Asia and how to overcome
some of these obstacles.

The event is also a valuable opportunity for business networking by exchanging the practical experience and
lessons of direct investment, M&A, JV partnership in this region. Senior executives from MNCs, PE, VC and
professional advisors for finance & tax, legal, management consulting, investment banking will join this year’s
exciting event.

We are looking forward to your participation!



Typical Attendees

BY INDUSTRY:

« Machinery & Equipment
« Bio and life science
 Retail & tourism

« Hospitality

« Pharmaceutical & Medical
« Food & Beverage

o Chemicals Materials

» Logistics

« Construction

+ Business & Management Consultancy
o Legal & Tax

 Banking

+ Real Estate

« Government

o Electronics

« Agriculture

BY JOB TITLE:

CXO, Board of Director, Chairman, Country Manager,
Managing Director, Chief Investment Officer, or in
charge of:

¢ Investment & M&A

o Government Affairs

o International Relations
o Legal

¢ FInance

o Tax

 Business Development
o Corporate Strategy

o Marketing

« Supply Chain

¢« Human Resource

¢ Joint Ventures

o Operations

and many more!



Why You Should
Sponsor

Reposition and
positioning
of company brand

Get a Chance to Creating positive
Know Other publicity / heightening
Businesses visibility




Some of Our Past Events
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We'd like to invite you to be a Sponsor

Today, on behalf of the Conference Committee, we are writing to invite you to be one of our
Sponsors.

This year’s South Asia Business Summit 2018 will be held on April 6th in Singapore.

Sponsorship Opportunity!




SPONSORSHIP PACKAGE

; Presenting  Platinum  Gold Silver Exhibitor
Broad Beneflts Sponsor (15Kk) (10k) (5k) (3k)
(20k)

*All rates are quoted in USD

RECOGNITION
Logo Presence on cover of delegate book

Logo and 100 words write-up, to appear inside of the
Delegate Book
A4 size ad to appear in Delegate Book

Logo to appear on the event Website

Logo presence on all event promotional activities including
Print & Digital Media
Logo to be included on the on-site signage

Logo presence on the stage back-drop
To be tagged as ‘Presented by’ in all communications

THOUGHT LEADERSHIP

Opportunity to structure a panel discussion
Participation of a Senior Level Executive in Panel

Discussion

COMPLEMENTARY PASSES

Complimentary Passes worth (in USD) 3k 2k 1k

Number of 10% discount available for use 40 30 20 15 10

ON-SITE BRANDING

Standee (3 ft x 6 ft) inside the conference room 3 2 1 0 0
Standee (3 ft x 6 ft) in the conference registration area 3 2 1 0 0
A dedicated video of the company (60 seconds) during the 4 4

Networking and Lunch breaks

DELEGATE DATA
Complete delegate data to be shared (Subject to PDPA
norms)

OTHER BENEFITS

Discount for 2iB Partners masterclasses/workshops for 12 30% 25% 10%
Months

POST EVENT COVERAGE

Post-event email to delegates

Editorial Q&A and 2 Guest columns on 2iB Partners
website.

Event report on 2iB Partners and Media Partners



Mentions on all social media channels

SPONSORSHIP ADD-ONS

Lanyard - Company Logo will be displayed on one side of
the delegate tag

Notebook & Pen - Complimentary Notebook & Pen will be
provided to all delegates

Corporate Video (Ad loop)

Flyers/Brochure Insertion to delegates

Gift Sponsor (For Delegates)

Gift Sponsor (For Speakers)

5K

1K

3K
5K
2K
2K



